
Marketing / PR
& Davis County Hospital Foundation



Introduction

• Staff of 1 
• Roles:

– Marketing
– Public Relations & Communications
– Davis County Hospital Foundation Liaison



Marketing Core Goals

• Healthcare. Is. Complicated. = SIMPLIFY
• Target Audience
• Humanize
• Brand Core: Building Better, Healthier Lives

– We are their partner in healthcare



Continuous Improvement Process



Marketing & PR Focus Last Year
• Internal & External COVID-19 Communication
• Davis County Public Health Grant Fund/Marketing
• Public Relations Events
• New Provider Marketing
• Primary Care & Orthopedics Campaigns



Orthopedic Care
Photo Digital Advertising



Patient Testimonial: Ted’s Story

https://youtu.be/aBGXSsi5oYs

https://youtu.be/aBGXSsi5oYs
https://youtu.be/aBGXSsi5oYs


Landing Page





Pediatric Care



TV Advertising

Great Care Close to Home - YouTube

https://www.youtube.com/watch?v=YmS8wbP4MQA
https://www.youtube.com/watch?v=YmS8wbP4MQA


Digital Advertising Analytics



DCH Foundation

• Fundraising Efforts Cont.
– 509 Club Employee Giving
– Direct Mail Campaign
– Golf Tournament Fundraiser

• $10,000 Raised for 
DC Medical Associates 
Exam Table Purchase
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